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Results
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over-year.
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Pair Finds Balance Among the Extremes 
in the Complex World of Design

THE COMPANY IS A VENTURE OF PREMIER STEELCASE DEALER ONE WORKPLACE, AND OFFERS 
DESIGNERS FLEXIBLE AND UNIQUE ALTERNATIVES TO STANDARD OFFICE FURNISHINGS.

BY EMILY CLINGMAN

MAKERS
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For Pair, a new office furniture manufacturer in San Francisco, posi-
tioning itself in the middle has proven to be the company’s sweet spot.

Co-founded by Brian Wilson and Brian Buhl — “The Brians” — in 2017, 
Pair has worked toward finding its footing in the industry. Not categorically 
a design firm and not exclusively a manufacturer, Pair designs and manu-
factures furniture pieces and components to create customizable furniture 
systems.

The company is a venture of premier Steelcase dealer One Workplace, 
and offers designers flexible and unique alternatives to standard office fur-
nishings.

Using Pair’s select components, finishes, details, materials and signature 
color palette, designers — or The Brians, of course — can create anything 
from panels, screens, desks, chairs, tables, benching and credenzas to 
shelving, storage, dry erase surfaces, power enclosures, lighting and more.

Pair’s color palette is warm and earthy. Hues like Olive, Salmon, Sunny 
and Charcoal are infused into its products, which include specialty materi-
als like canvas, wool and metal.

“When you work with a major line, you can’t get away from it,” said Wil-
son. “Whereas we want the designer to have a voice in the equation, and 
their style to have a voice. We’re not married to our furniture. It’s more 
about what the designer wants to express.”

Pair positions itself in the design community as an alternative to giant 
furniture manufacturers whose offerings, Wilson says, are often infinite 
and overwhelming to clients. It’s boutique-sized line offers a lot of inter-
esting furnishings to begin with, “but you can dial it up or you can dial it 
down,”. “The idea is to … offer customizable options that make a design 
project feel more personal, a meaningful alternative.”
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The Mix line, for instance, boasts a modular framework to offer endless 
options for designers by allowing them to customize a kit of parts and fin-
ishes — resulting in a product unique to each client’s brand and culture.

“Our line definitely has an aesthetic,” he said. “When we go into a new 
market, because we have a distinct voice and approach, there’s a lot of ex-
citement.”

Wilson says the local interior design community is vibrant and designers 
want a voice. It’s Pair’s mission to stand out in the industry right now as a 
company that supports the designer’s voice.

In addition to a voice, designers also want choice. Sometimes, when 
working with large manufacturers, certain choices result in a lot of waiting 
time. Pair answers to that by offering a simple, yet interesting and beautiful 
line that can be formulated easily and delivered to the client fairly quickly. 
Pair sits nicely between corporate oversight and starting from scratch.

“As the competition for talent heats up in the tech sector, companies in 
the San Francisco area are amping up their spaces to enhance their culture 
and attract workers,” Wilson said. “They’ll do this by hiring an interior 
design firm and that firm will have us play in their world. And we give them 
some authorship in creating a gem for their client.
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“I think the market is heading in the other direction from the dealer dino-
saurs out there. We think there could be more design finesse.”

He believes everything from large corporate offices to small office firms 
are all going to continue the shift toward clean and simple designs, flexibil-
ity and sustainability, soft seating and resimercial furnishings and décor.

“This movement has the right intent: humanize the workplace,” Wilson 
said. “I bundle this movement in with quality of work-life initiatives that 
are happening all around us — access to natural light, biophilia and any-
thing remotely sustainable. It has to do with the quality of life and ulti-
mately health and well-being.”

Pair partners with designers such as Studio Hopkins and Pfeiffer Lab to 
create systems and products that are flexible, height adjustable, have easy 
access to power sources and are modifiable. Each system is designed on a 
simple kit of parts so the client can personalize it by selecting corner and 
leg shapes, finishes and fabrics. Pair also provides a signature option where 
parts can be swapped out or added on, such as replacing an acoustic panel 
with an LED light bar.

“We are hacking our own products daily with the intent of having better 
client experiences and outcomes,” Wilson said. BoF
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